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accurate as they may be, are not enough to answer the needs of consumers and operators 
alike.  
 
Viaccess-Orca believes that a successful Content Discovery experience in Pay TV requires the 
combination of technology, including a variety of algorithms, with intimate knowledge of the 
subscribers and the service. COMPASS introduces a unique blend concept, in which 
recommendations generated by more than a dozen different algorithms can be displayed 
together to the consumer in a way that increases the likelihood of a good match in a short time.  
 
 
About Viaccess-Orca: 
Viaccess-Orca is a visionary partner for content service providers worldwide, thanks to its ability 
to shape the ultimate content experience wherever viewers are and on whatever device they 
choose to consume content. The media environment is moving fast, giving the content 
consumption market a number of continuous technological and business challenges. With 
integrated products and innovative, business savvy solutions, Viaccess-Orca helps content 
service providers gain a competitive edge in this market of unmanaged networks and IP-
connected devices. Since the user experience (UX) is a critical success factor for operators 
today, Viaccess-Orca’s solutions focus on delivering engaging experiences on all platforms for a 
new entertainment world. The company assists service providers in creating long term loyalty on 
the customer journey to discover, choose and consume content in a secure manner. Viaccess-
Orca is part of the Orange Group. For more information, visit www.viaccess-orca.com or follow 
us on Twitter @ViaccessOrca  and Linkedin. 
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Media Contacts: 
Atika Boulgaz        
+33 (0) 1 44 45 64 60 
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ink Communications for Viaccess-Orca 
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