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❖ The Basics and a Conversion Path Overview

❖ Advanced Tips for Increasing Contacts

❖ Some Data 



The basics
An overview of the various parts of a conversion path



Think of yourself as a researcher studying 
wild animals...



Source

http://likelylooneymostlymerrie.blogspot.com/2013/08/295-wild-hare-1940.html
http://likelylooneymostlymerrie.blogspot.com/2013/08/295-wild-hare-1940.html


It all starts with the carrot 
(or offer)









Formatting Advice 
● Lots of white space

● Clear headlines (pass the blink test) 

● Bullets and lists 

● Color contrast matters 

● Larger fonts 

● Responsive and organized layout 



Content Advice 
● Clear connections between CTA - Landing Page 

● Action oriented language 

● Always remember: Why would someone interact with your 

content? What’s in it for them?

● What problems are you solving? 

● How easy can you make it on the visitor?



Up to a 11
Why stop at 10? 

(Advanced Conversion Technique)

Source

https://en.wikipedia.org/wiki/Up_to_eleven
https://en.wikipedia.org/wiki/Up_to_eleven


Shorten your form!
You don’t need to collect every piece of information right away





Tease the bigger offer… (aka Lead Magnet)



Other examples...
● A slice of data 

○ Keep the full data set behind a form

● 101 CTA Examples

○ Give 9 away for free in a blog



Exit Script 



Come up with unique content
(easier said than done)







Examples
● Data Sets 

● Survey Results

● Visualizations or deep dives into data sets

● Create your own images or graphs

● Controversial opinions

● Something actually new  





Remarketing
● Customer Match with Google Adwords 

● Facebook and Twitter Customer Audiences

● Perfect Audience (integrates with HubSpot) 

(be smart)
(creativity: jobs, events, campaigns to influence) 
(customize based on behavior) 
(usually need at least 1,000 emails)



Some data
How do I tell if this is working?





5 - 15%
New contact rate for Landing Pages



2 - 3%
Total visitors to leads conversion rate for your whole site



70 - 90% 
Landing Page Bounce Rate



50% / 50%
Creation v. Promotion



My content is not converting….why?
● First -- formatting? 

● Second -- promotion?

● Third -- content quality?



References
Folks who came up with these ideas:

● Rand Fishkin

● Programing for Marketers

● Mail Chimp Email Data

● Bounce Rate Data

Links to tools:

● Exit Script

○ Exit Monitor

○ Wbounce

● HubSpot Examples

● Wisita 

https://moz.com/about/team/randfish
https://moz.com/about/team/randfish
http://www.programmingformarketers.com/
http://www.programmingformarketers.com/
http://mailchimp.com/resources/research/email-marketing-benchmarks/
http://mailchimp.com/resources/research/email-marketing-benchmarks/
http://blog.hubspot.com/marketing/decrease-website-bounce-rate-infographic#sm.00001rrp3yefqvd7ar9opvoo7m1vs
http://blog.hubspot.com/marketing/decrease-website-bounce-rate-infographic#sm.00001rrp3yefqvd7ar9opvoo7m1vs
http://exitmonitor.com/#how-it-works
http://exitmonitor.com/#how-it-works
https://wordpress.org/plugins/wbounce/
https://wordpress.org/plugins/wbounce/
https://academy.hubspot.com/examples
https://academy.hubspot.com/examples
https://wistia.com/
https://wistia.com/
https://wistia.com/

